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Delightfully Distinct

Emotional Reward

Brand Universe

To expressing the freedom of joy and partying inspired by the 
roaring 20s.

Consumer Insights

Igniting youthful freedom

Brand Promise

Personality:
Bubbly

Thriving 
Trendy

Tone:
Feminine

Confident
Youthful

Voice:
Joyful

Extrinsics

‘Ritz Paradise or Ritzy Spirits’
Youthful, Thriving
Detailed Packaging

Unique Wines
Art Deco Color Palette

Intrinsics

Dark/Sinister, Outdated, Typical,
Antiquated, Traditional, Popular

Brand Is Not

$25.99 Premium

Price Point
Rosé Champagne - French Rose, dry, light 

effervescent, red and white grapes, vanilla 
and strawberry aromas

Wine Style

Living youthfully in a retro world.

Values

You’re in a Ritz Paradise with an empty coupe in one hand and the energy of the night in 

the other. A youthful pop rings off into your head and an elegant pour of champagne 

transports you back in time to the roaring 20s for a night of glee and magic.

Mission
To make people feel like they’ve transported back to the roaring 

20s, turning 2020 to 1920.

Vision

1. French Champagne  2. Rosé - additional varietal 
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High on all on-premise, especially $16+ restaurants and bars happy hour. 
Highest liquor store & grocery, also high wine shop and membership 
club.

Best Points 
of Influence

Demographics

Socially Conscious Explorer

Wine exploring risk takers. Socially responsible with Wine exploring risk takers. Socially responsible with 
altruistic values. Crave real people, real values, and altruistic values. Crave real people, real values, and 
real experiences. Upscale and educated.real experiences. Upscale and educated.

Consumer Profile

Values

Other
Characteristics

Highest : global, status, risk taking
Lowest : avoid risk, power, recognition

Attitudes
Towards Wine

Highest: high on all wine-related attitudes, not drink to excess, likes to 
host small gatherings
Lowest: old world/traditional wines, beer tastings at sporting events

Middle class, Educated through college, Ages mid 20s to mid 30s, lives in 
urban city

Single, extroverted, enjoy happy hours and parties, value freedom



4

Competitive Set

Guardrail 2

Neo-TraditionalNeo-Traditional
Guardrail 1

Art DecoArt Deco

Identified White 
Space



5

Note : 

Image holders are in different sizes to convey 
hierarchy of importance.

Use this as a starting point, and feel free to 
customize for your needs, keeping a 1/8th inch 
margin between images

Moodboard  / “Art Deco Party”/ “Art Deco Party” • Art Deco Themed Party
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Note : 

Image holders are in different sizes to convey 
hierarchy of importance.

Use this as a starting point, and feel free to 
customize for your needs, keeping a 1/8th inch 
margin between images

Moodboard  / “The Show”/ “The Show” • Art Deco Visual Arts
• Feminine



7

Type Exploration

1

Montecatini Pro 
Semibold

Ritzy Paradise

2

Penumbra Web Pro

Ritzy Paradise

3

Saveur Sans

Ritzy Paradise

4

Adobe Jenson Pro

Ritzy Paradise

5

Andes

Ritzy Paradise

6

Acanthus OT

Ritzy Paradise

7

Arnold Boecklin Std

Ritzy Paradise

8

Kolo LP Std

Ritzy Paradise
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Type Exploration 

1

Montecatini Pro 
Semibold

Ritz Paradise

8

Kolo LP Std

Ritzy Paradise

7

Arnold Boecklin Std

Ritz Paradise
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Color SystemType System

Univers LT Std - 57 Condensed / 10 pt DISTRIBUTED AND IMPORTED BY RITZ 
PARADISE, Healdsburg, CA

Saveur Sans 10 pt / +4 tracking

SecondarySecondary

Montecatini Pro Semi-bold 77 pt / +20 tracking 

   C : 15
   M : 74
   Y : 62
   K : 2

   C : 80
   M : 43
   Y : 44
   K : 13

   C : 93
   M : 81
   Y : 44
   K : 43

   C : 25
   M : 42
   Y : 71
   K : 3

Primary Color Palette (for Brand)

   C : 25
   M : 20
   Y : 20
   K : 0

   C : 15
   M : 74
   Y : 62
   K : 2

   C : 80
   M : 43
   Y : 44
   K : 13

   C : 25
   M : 42
   Y : 71
   K : 3

Flagship Palette (Rosé)

   C : 25
   M : 20
   Y : 20
   K : 0

   C : 80
   M : 43
   Y : 44
   K : 13

   C : 93
   M : 81
   Y : 44
   K : 43

   C : 25
   M : 42
   Y : 71
   K : 3

Champagne Extension Palette

   C : 25
   M : 20
   Y : 20
   K : 0

SPARKLING ROSÉ
Saveur Sans Semi-bold 21 pt / +51 tracking kerning 

RITZ PARADISE ELEGANTLY SPARKLES WITH
A DRY AND LIGHT EFFERVESCENCE.
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Logo Exploration Sketches
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Logo Digital + Color Exploration 

P
P
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Logo System

   C : 15
   M : 74
   Y : 62
   K : 2

   C : 25
   M : 42
   Y : 71
   K : 3

Rosé Logo Palette (for Packaging)

   C : 25
   M : 20
   Y : 20
   K : 0

   C : 93
   M : 81
   Y : 44
   K : 43

   C : 25
   M : 42
   Y : 71
   K : 3

Champagne Logo Palette (for Packaging)

   C : 25
   M : 20
   Y : 20
   K : 0
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Designs + Illustrations
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Layout Exploration

Front Label:

Back Label:

Neckers:

Shippers:
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Sparkling Rosé Packaging Artwork
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Champagne Packaging Artwork
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Bottle Shots

Sparkling Rosé Champagne Sparkling Rosé + Champagne
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Shippers Packaging Artwork

Sparkling Rosé

Champagne
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Shippers 

Sparkling Rosé Champagne
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THANK YOUTHANK YOU


